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1957, No. 79
An Act to validate and confirm certain regulations made 

under the Primary Products Marketing Act 1953
[24 October 1957

WHEREAS the regulations specified in Part I of the First 
Schedule to this Act have been made under the authority of 
the Primary Products Marketing Act 1953, and have been 
laid before Parliament during the present session: And 
whereas by virtue of section four of that Act those regulations 
will expire on the close of the last day of this session except so 
far as they are expressly validated or confirmed by an Act of 
Parliament passed during the session, and it is desired to vali­
date and confirm those regulations: And whereas the regu­
lations specified in Part II of the First Schedule to this Act 
were made under the said Act and laid before Parliament 
during previous sessions, and have been validated and con­
firmed by the enactments specified in the Second Schedule 
to this Act:

BE IT THEREFORE ENACTED by the General Assembly of 
New Zealand in Parliament assembled, and by the authority 
of the same, as follows:

1. Short Title—This Act may be cited as the Primary 
Products Marketing Regulations Confirmation Act 1957.



2. Confirmation of certain regulations—The regulations 
specified in Part I of the First Schedule to this Act are hereby 
declared to be valid, and are hereby confirmed.

3. Repeals and savings—The enactments specified in the 
Second Schedule to this Act are hereby repealed:

Provided that the repeal of those enactments shall not 
affect the validity of the regulations specified in Part II of 
the First Schedule to this Act.

SCHEDULES

FIRST SCHEDULE
PART I—REGULATIONS CONFIRMED BY THIS ACT

PART—REGULATIONS CONFIRMED BY FORMER ACTS

Title Reference to Statutory 
Regulations

The Honey Marketing Authority Regulations
1953, Amendment No. 2 1957/69

The Citrus Marketing Authority Regulations
1953, Amendment No. 2 1957/176

The Egg Marketing Authority Regulations
1953, Amendment No. 5 1957/184

Title Reference to Statutory 
Regulations

The Citrus Marketing Authority Regulations
1953 1953/155

Amendment No. 1 1955/7
The Egg Marketing Authority Regulations

1953 1953/156
Amendment No. 1 1954/89
Amendment No. 2 1954/124
Amendment No. 3 1955/130
Amendment No. 4 1956/32

The Honey Marketing Authority Regulations
1953 1953/157

Amendment No. 1 1955/83

Section 2, 3



SECOND SCHEDULE
ENACTMENTS REPEALED

1953, No. 111—The Primary Products Marketing Regulations Con­
firmation Act 1953.

1954, No. 64—The Primary Products Marketing Regulations Con­
firmation Act 1954.

1955, No. 54—The Primary Products Marketing Regulations Con­
firmation Act 1955.

1956, No. 29—The Primary Products Marketing Regulations Con­
firmation Act 1956.

Section 3


